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Political ad spending during election cycles
Ml Broadcast [lj Cable [l Radio | Digital [llCTV

2016
2018

2020 1.6b 1.7b

2022 (projected) 1.3b 1.3b _

Data: Adimpact; Chart: Will Chase/Axios

Source: Kyle Tharp and Nick Seymour, “3 things we’ve learned about digital
ads as FWIW turns three,” FWIW newsletter, October 23 2021.

£ 1 2020 HERHRARE OGS - BEARIEIS (THRAR—2R)

Total Total Joe Donald
Democrats = Republicans = Biden Trump  Total

Source: Ad Age, “Political ad spending this year reached a whopping $8.5 billion,” 23 November 2020.
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Trump 2020 TR VLSS Biden 2020 FU R ILILEE
(AT 4 73 H 544M= $a3Z H D 68%) (AT 4 73H 83M= a3 HD 79%)
Total Online Ad Spending Total Online Ad Spending
| candidate Spending | Trump Supporters Spending | candidate Spending | Biden Supporters Spending
$268,473,419 $31,903,873 $191,922,173 $56,610,544
Facebook Online Ad Spending Facebook Online Ad Spending
SINCE JANUARY 15T, 2020 SINCE JANUARY 1ST, 2020
| Candidate Spending | Trump Supporters Spending | Candidate Spending | Biden Supporters Spending
$138,754,619 $22,391,673 $108,221,373 $39,680,544
Google Online Ad Spending Google Online Ad Spending
| Candidate Spending | Trump Supporters Spending | candidate Spending | Biden Supporters Spending
$129,718,800 $9,512,200 $83,700,800 $16,930,000

Source: Opensexrets.org, https://www.opensecrets.org/2020-presidential-race/donald-trump/candidate?id=N00023864.
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Estimated from Facebook-provided ad delivery data
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2020 POLITICAL DIGITAL ADVERTISING REPORT

Source: Tech for Campaigns, “2020 POLITICAL DIGITAL ADVERTISING REPORT” .
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