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A study on the role and functions of the DMO

— Based on discussions on DMO in Japan and overseas —
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Other Fees & Charges
(Z DABFHED
2,966,605 1%
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CHZEE = I A)
49,001,769 17%
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(v J k4
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N

(B 0 FoV)
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239,318,802 82%

K% 2 LCVA OfEHBINADHER

(k)
300,000,000
239,318,802
250,000,000 222,781,385
199,592,498 203,196,429
200,000,000 175495978
150,000,000
100,000,000
50,000,000
0 1
2011 2012 2013 2014 2015
(£%3HE)
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%,
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B (GAs : government agencies), HBF&E4IC
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JEEFIHLAE (DFNPOs : dual funded nonprofit
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5o GAs ELTODMO X, TAT 4 %x—V 3
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% &9, GFNPOs O JEEA & 5 DMO i3, fil
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U ERMREC I DTN Y,
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LT, Wang (2011) i2&5 &, 2h s
DHFIEEIR, MhoMMBOIFR EHMAEDS D E
BENAEGbHDEND, £, ZOEHINE
K72 DMO O MBIEENEAT 52— T, 5D
e LT, BIFO—HME L TD DMO ® K
Mo7oEe—Y 343 E LKL DMO 25, BUF
DEHEERBOKEAA v =% bEbEIER
HHED DMO ~OBTEM M 5 h 5 & Pike
and Page (2014) F#HEH#ML VW3, BRE#EO
DMO 3 R Tih 2 M E = 18 AT 5
TE L2 D, MRGER ORI BORR T B
SRR —EXERE E, BOLE = —XDFERIC
bEMT A ENMEEEN S,

3.2 DMO DEEIRUHEEICEET &R

3.2.1 v—HF 4 7ML LTO DMO

&2k DMO (% destination marketing organi-
zation Dk E &N, TATF 4 X —Y a3 DT —
a7 LTEEEA T A E U TRk
INTE7z, DMO o&El %= [#ilizlsed 5 C
& (selling of cities) | &8 L T 3 Gartell
(1988) ¥, DMO Offifivid, [fEHYTdh % ikl
WMEDEED, HEOTF AT 4 X —Y 3 %
R E LTS 3 L9512, dighickid 3
MR RY Y avE2HYEE3 & (Gartell,
1988, p.8) E/RL T3, Fih, ZoflimizR
723 ETR TH—DFAF 42—V gy e A A—
V] EWETILERD B ENS, RKIE TH
DT AT 4 F—Varv A r—=VUkEHET 5 1
TR, TAT4 %x—¥ a v ERKT 228D
B g EE D A 2R 2 2 L F M H O, DMO
BBDLBE S EF OFEEIT O MLENH 5 | LiF
LT3 (Gartell, 1988, p.8),

[FI4E D 15 #4513 Morrison et al. (1998) Z¥H W
TofiEEsh T3, HIKSIE, KEICEBIT S
CVB =%z, =—=» 74 v 7HlEELTO
DMO D43 #7417 -> T3, KE®D CVBiZ, o
VRV g VEOSETIEE LY v — HIO—
BOETHO 2 >DOWH AN E L, KN
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=74 IR E L TOBETERIZLTVS
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ZE, B2OBRIL, a3 2T ev—4 47—
LT, EHHBITHLTTRAT 42— a v e
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B O R P HE DRI >N THRMITbNT
WBHEWS, FAOBRRIE (=T 47 T
075 Lok ] TH B, DMO F, B, 1
B JEERHAEE W o R RIERGRE &, T
2T 4 x— ¥ a v ORERIICINT THFRI T~ —
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TNBITEMS, 4 DDOMKERD —ERENERL
LTEhoZEL, #EicilimoEouE
BAETS. MAT, FricimBLNBR OB 25
kL, ThEHILEIE I EATIET S, $4
OWRER (<=4 7407 ETuE—Y 3] T
HbB, DMOBTAT 42 —Ya DI —7 T4
v IR L, RIIWR ORI < —7 7 4
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