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Influence of Advertisements on Behavior of Junior High
School Students as Consumers

SHIGEKAWA, Junko

Faculty of Education, Saitama University
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Abstract

The purpose of this study is to clarify the impact of advertisements on behavior of junior high
school students as consumers. The study samples are 462 junior high school students in a suburb
of Tokyo. Data were collected using a self-administered questionnaire in 2010. We find that almost
half respondents go shopping more than once a week. A large number of respondents encounter
advertisements on TV programs, newspapers and magazines. Attractive characters in advertise-
ments influence purchase activities of 50% of respondents. 30% of respondents are affected in
shopping by each of jingles/slogans, emotional appeals, recommendations by celebrities or experts
in advertisements. The purchase as result of “persuasion” by advertisements often causes regrets.
Respondents are likely to be influenced by advertisements when their affirmative image is domi-
nant even if their negative aspects cannot be ignored. A large portion of respondents does not re-
ceive instructions or advices in terms of advertisements at home. In consumer education at school,
consequently, the method to extract useful information from advertisements should be discussed

after providing knowledges in terms of the purpose and “persuasion’ process of advertisements.

Keywords: advertisement, commercial persuasion, consumer behavior, junior high school stu-

dents, consumer education
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