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The 8™ Annual Conference of Public Opinion & Election Survey Research

[New Trends in Surveys: Using Web & Mobile for Marketing,
Public Opinion, and Election Research

Date: 20" July 2018, Friday, 13:00-17:30 / 17:45- Networking Event
Place: Mainichi Hall, The Mainichi Shimbun (Palace Side Building B1 floor) J

< OPENING REMARKS> (13:00 — 13:10)

Masao Matsumoto: President, Social Survey Research Center, Saitama University
Masahiro Maruyama: President, The Mainichi Shimbun

<SESSION 1> Issues for Internet Research 13:10 -14:20

<1> The Activities to Improve the Quality of Internet Research:
For a Sustainable Research Environment
JMRA Intemet Research Quality Committee
<2> Response Propensity Found Out by Mobile Usage Surveys
Takayuki Suzuki, Fumio Kira, and Kazunari Mizuno, NTT DOCOMO Mobile Society Research Institute
<3> Issues for Mobile Research
Ray Poynter: Managing Director, The Future Place

<SESSION 2 > Issues for Prediction of the 2017 Lower House Election in Japan (14:20 — 15:45

<4> Weighing Predictions of Media against Election Results
Eiji Matsuda: Associate Professor, Saitama University
<5> Prospects of Web Survey Using RDIT (Random Domain Intercept Technology) :
Findings through Tracking Surveys of the 2017 Lower House Election in Japan
Noriko Kishida: Chief Researcher, Cross Marketing
<6> ATrial of Selective Reaction Experiment of Voters with Online Survey
Tomoaki Murakami: Researcher, Macromill
<7> Can Predict Changes of Supporting Party for Each Voter?:
Approach Using New Index with Response Latency
Yusuke Kunai: Senior Analyst and Tetsuya Nihei: Group Leader, Intage

=== Break===

<SESSION 3> Panel Discussion
Challenges for Web and Mobile Research

*Moderator: Masao Matsumoto
*Facilitator: Eiji Matsuda
*Marketing Research Field
Masashi Hagihara: Executive Vice President, Transcosmos Analytics
Takahiro Nagasaki: Executive Officer, Intage
*Public Opinion Research (News Paper) Field
Kazuteru Yoshiyama: Director,Public Opinion Research Department, The Yomiuri Shimbun
Naohito Maeda: Director, Public Opinion Research Department, The Asahi Shimbun
Hirofumi Oniki: Director, Public Opinion Research Department, The Mainichi Shimbun

Hosted by Social Survey Research Center
Co-sponsored by The Mainichi Newspapers
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