
Different Tendencies for Survey Responses Found by Mobile Usage Surveys: Response Propensity 
through PCs and Smart Phones in an Online Survey   
 
 

 

 
 

 
There are respondents using PCs or smartphones in an online survey. We conducted a comparative 
analysis for response propensities through these two devices. Item “Age” reveals the highest correlation 
to the response-device in variables. By using Hayashi’s quantification method type 2 for response-
devices and other items excepting “Age,” the items of “job,” ”type of mobile device,” ”gender,” 
and ”leisurely life” show differences between responses through PCs and smartphones. Concretely, the 
categories of “student,” “smartphone,” “female,” and “non-leisurely” tended to receive responses via 
smartphones. This article shows the propensity of responses through PCs and smartphones in an 
Online Survey.
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