
 
 

 
Verifying the Selective Reaction of Voters using Online Surveys 
 
 
 

 
 
 

 
 

 
Although online surveys are often used in market research, they are rarely used in an election setting. 
This is because online surveys cover certain access panels, so the bias of respondents cannot be avoided. 
However, the extent of prediction accuracy when an election survey is conducted online has not been 
sufficiently verified. 
This paper focuses on the accuracy of election prediction by online surveys and the actual election 
announcement through news reports. Moreover, instead of simply summarizing the survey data, we 
attempted to predict the probability of voting for political parties in each constituency by applying 
prediction methods commonly used in market research. 
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 Estimate Std. Error t-value Signif. 

 0.854 0.037 23.237 *** 
 0.384 0.051 7.474 *** 
 0.032 0.050 0.646  
 0.719 0.051 13.976 *** 

 
0.535 0.044 12.110 *** 

Signif. codes:  p-value <  0.  0.   
Log-Likelihood: -14142 
 

 

    
 Estimate t-value Signif. Estimate t-value Signif. Estimate t-value Signif. 

 2.859 25.648 *** -1.285 -16.619 *** 0.571 9.457 *** 
 1.816 6.272 *** 0.311 4.336 *** 0.458 5.450 *** 
 -0.204 -1.233  -0.012 -0.156  0.136 1.745 . 
 1.013 3.221 ** 0.847 10.972 *** 0.822 9.841 *** 
 1.219 4.246 *** -0.525 -7.505 *** 1.294 18.757 *** 

 Log-Likelihood: -1302.6 Log-Likelihood: -3605.2 Log-Likelihood: -6083.4 
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