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The “announcement effect” is the influence of public opinion polls and other media coverage, and is 
well known with respect to the voting behavior of voters. The “bandwagon effect” and the “underdog 
effect” are among the known types of announcement effects, but voting behavior that triggers these 
effects is based on contradicting psychological reactions to external stimuli. Consequently, it is often 
difficult to predict which political party an individual will ultimately vote for, because of the influence 
of media coverage. Instead of “announcement effects,” which are a reaction to external stimuli, this 
paper focuses on voters’ strength of support for a party, which is an internal factor. By quantifying this 
strength, this study examines the possibilities of using response latency and its results to predict 
voting behavior. 
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