iR K HIR
AR dE Bh



20204E 02 EAEBRMEE  EM

N SR 2R B Ik

o E &

& &
H AR Dl OFE G (33%)
RN NE )
Tl O ENE L & DR
(W20 (%)

O @ X
] X &
T & S ARERE (JE3)

The Japanese Distribution System (3t#)
fEam

Market Foreclosure & L COEIIG [BIRT :
HAROGE & 2 AR (JL3)

Market Foreclosure & L COELHIG BRI
r—AA% 574 (JL3)

MTEmEICBT 5 [RUER] ()

WA filiA% oA - el (1)
—SRIRE I Ol A% B —

WZERO RS AR - BB ()
— R R T OAliAE A — (H)

VB ORHRVEFREZ B 2 FEREHT ()

(H3%)

BRI BIFA TS Y FREHFE TS VR
s (H3F)
WAL E @Y — Y A—H 9 —F L g
HADOER OIS ()
HARDEREF N/ NTE O FH/YE & 2 o ik H
M (H3)

H A Ok £FH G E S 9% BB 3 % 78 R Vi
()

i 7K

HoORR At
H AR B Ak
B E s

Kzett

IX % & &

[ = N Ry
SIS - VEREESR THARO ] Bl
R4 F 7 K% Ricerche Economiche
% XLV &, % 2-3 AP35, 185-230 B
K4 W B4 e s i
[74Fvyan - L¥a—] #2105
K W B & mir7e it

[74F vl LEa—] 215
BERY [thafisamee] 674 - 755,
83 ~ 105 H
BERERE S [HEARHE] 480 5.
45 ~55H
WERFERFFS HSRRE] 4 81 5.
23~35H
B ERERFEYS (AR wmE] B587 5
31 ~44HE, 88513 ~38H (k)
WERFRES MRS amE] 915,
29 ~ 43 H
[eEhes] E534%H 45, 29 ~55 H

BmERY haFamE] 499 - 100 &6k
113 ~130 1

WEREREH S MEaaEmd] %109 7,
83~90 H

FRH
19934
19974F

19984F

RRE
19914

19914F

19914

19914

19924

19934F

19944F

19964

2:7H

19974

19994

20004

20034F

141



Rt 1645

ANTERMAGHERS & IR A A = X4 0 RIGESE T R REREE AR (AR rmik] #1205, 20074

FERRHLEB O AA & T (H3%) 1~12H
Nonlinear Price and Inter-Brand Competition:  Asian Economy and Social Environment (Saitama 20094
Nobody Wins Theorem (H.3%) University) Vol.2 (Mar 2009) 26-35

I UREGEED O IR HARRIE ST WERRAREs MaRAmE] % 1345, 201148
%R, KEuTAT 4 v 2 () 2B~3TH

Offfx/ — b
B X # I $% & & RRE
A MERTEBE S DI () B ERFREF T a [HaPamE] 51155, 20054
45 ~54 H
OFSHEK
Wholesale Grading of Quality as an Incentive Scheme
1990 4% 10 JJ PG - FHEAFAA 1990 EEEAR
TBORMFMCET 2 7 0 A ¥ 7 ¥ a v o5HT
199449 H HE - RIS 199 FRERE
JEFRBUL O RR 3 & B OBy
199549 H PG - BT 1995 F RS
BRI BIT ST T Y RNEESR L 75 v N
1997 429 H GG - FHERERAS 1997 AE RS
HA/NEREDZMME, REUR. HARMHEE S
2000 £ 9 H AR F 4% 2000 4FEERRE K 2%
/NGE NG RTELSER) 1115 5 D il X 7 = X 4
2004 4 10 H PR 2R 5 40 Il Azl 2%

Inter-Brand and Intra-Brand Competition
2005 4F 12 H 5th Chulalongkorn University-National University of Singapore- Saitama
University Annual Workshop 2005

142



20204E 02 EAEBRMEE  EM

NSRS TER Bi# TR 3 i

O & X
i) X % N E R RRE
BT BES A —IVIEHET VIS 2058 iR FNE NS B S 19974

O HMEHEWMERS

E & k2 RRE
[ —F>y MIBUILEHMEL BE T 74 v 7 OWF%E] 20054
(B2 F e & 42

O ZFEEF

(th) #H Y A7 WS IERE (2006 44 H~)

(#) fedvLsirs IE&E (2008 427 H~)

MERETRESS HEFHERE (201841 A~ 201943 A)

143





